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New for Saga 2026
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ONE FREE PLACE FOR EVERY 20 PLACES BOOKED

7 nights from £1099,,

UK holidays inspired e

0 Departures between July and September 2026
by our heritage etading

In celebration of our 75th anniversary, our brand new university * Nationwide shared chauffeur service”

and college holidays across the UK offer something different — a « Cancellation cover
new style of accommodation, unbeatable well-placed locations, + Half board with breakfast and dinner
peak season at great prices, and sociable holidays with fellow - Two nights of live entertainment
solo travellers. Suited for the more independent traveller, - Two half-day excursions
these holidays might be the breath of fresh air you need, a . .

* Welcome drinks reception

great alternative to the traditional hotel city break with our

. . .. » Saga host
return nationwide shared chauffeur service included too. g

- Single rooms at no extra cost

To find out more, scan the QR code,

visit saga.co.uk/university or call our
travel experts FREE on 0800 988 5894
or email group.travel@saga.co.uk

Saga is exclusively designed for people over 50, but a travelling companion can be 40+. “Please note: A return nationwide shared chauffeur service is available
to all guests on the UK mainland. Saga reserves the right to select the most appropriate form of transport for your journey.



International College, Kings School Canterbury

This centrally located and gated college is the perfect
place from which to explore East Kent and beyond, and
we include excursions to Belmont House and Gardens
in Faversham, and to Goodnestone Park.

University of Chichester

Stay at the centrally located University of Chichester
Bishop Otter Campus, just over a half a mile walk from
the city centre. Explore further afield on included
excursions to the Weald and Downland Living Museum
and lovely Parham House and gardens.

BRAND-NEW HOLIDAYS

University of Essex Colchester Campus

Colchester Campus is located two miles from the city centre,
and is perfect for visiting the city’s Norman Castle, walk

the city walls and visit the many shops and cafes. You can
also enjoy included visits to Beth Chatto’s Plants and
Gardens and RHS Garden Hyde Hall.

Falmouth University Penryn Campus

Penryn Campus sits amid 100 acres of land above Penryn
four miles from Falmouth itself. Enjoy long coastal walks, days
on the beach and time pottering around the independent
shops. We have included excursions to Trebah Gardens

and the Sea Life Trust Cornish Seal Sanctuary.

SAGA

Experience is everything

4N\ ).

You could be sharing the journey with up to three (or very occasionally five) other Saga passengers in one of our larger MPVs. Published February 2026. NHA-020310



"I turned into a child again
when | saw my first iceberg.”

Anne, ﬂ'aﬂ/mra»s/\ufc/
EXCLUSIVE u3a OFFER

% +10%

DISCOUNT CONTRIBUTION

for u3a friends*

to the u3a movement”

Quote code HX-UK-u3a when you call to book

EXPEDITIONS
Change the way you see the world
#1

WINNER
BRITISH
TRAVEL
AWARDS
020 3553 6771 | travelhx.com
2025
for exped itions to Terms and Conditions: ‘u3a friends member offer for new bookings only on cruises over 5 nights. Discount off voyage element only and for direct BEST CRUISE LINE
t guests only, not bookable through a travel agent. 10% of each booking sold and departed will be donated to the Third Age Trust. All prices are subject to change
ANTARCTICA and availability. See website for full T&Cs. "Source: Cruise Industry News Expedition Report 2025. Image: © Kay Fochtmann. ABTA: Y6835 | ATOL: 12642

— FR —
EXPEDITION VOYAGES
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welcome

EDITOR'S LETTER I CONTENTS

s [ write this letter, heavy rain is

driving against the windows, and

a howling wind is whipping
around the house. It’s hard to believe that
at some point the sun will come out from
behind the clouds, the days will grow
warmer, and popping out for a pint of
milk won’t necessitate an armoury
of waterproofs!

Indeed, by the time you're reading this,
that miracle will hopefully have come
to pass and spring will finally be here,
bringing brighter days along with a sense
of energy and renewal... So, this issue is
full of ideas and inspiration aimed to put a
spring in your step!

Give your wellbeing a boost with
healthy ways to improve mind and body;
get out in the fresh air and enjoy some
of the country’s most beautiful walks;
step away from your phone or screen and
engage with the world and the people

contents

7 CONNECTIONS
News and views from across u3a.
Plus, sign up to the Friends newsletter!

26 LOVE LETTERS TO VINYL
The records you've kept and
the ones you'll never forget

31LIVING WELL
Manage your screen time; gardening for
the senses; powerbowl salad recipes

39 STORIES TO SHARE
Restoring a Welsh fortress; a new life
on the canals; memories of an au pair

. 45 YOUR GOOD HEALTH
Tips to boost your wellbeing;
cholesterol update;

health news

. 53 GOOD TIMES

and pilgrim routes;
entertainment and
books to enjoy

around you
instead; fuel
your body with
delicious healthy food; engage your senses
in the garden; and act on an expert’s wise
words about living and ageing well.

Not least in this issue, you'll find all
sorts of life-affirming ways to make the
most of your u3a. Discover fantastic
workshops and events to sign up to,
along with fascinating interest groups
and member initiatives that are sure to
inspire. And do check out the latest on
u3a Festival 26 (page 19), and how you
can join what promises to be a wonderful
celebration of everything u3a is about.

Enjoy the issue — and the new season!

O

Sharon Parsons, editor

61LIVE & LEARN * -

Interesting groups, diary
dates and events, plus a
u3a expert’s profile

69 MAILBOX
Your letters and opinions

78 PINBOARD
A round-up of your special events

80 DILEMMA
Your advice to a member, plus
a new quandary to consider

83 BRAIN GAMES
89 PUZZLE SOLUTIONS

90 COMING OF AGE
A member shows how dance
and wellbeing are connected
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(») Just you

SHARED MOMENTS IN SPAIN

SOLO HOLIDAYS. BETTERTOGETHER.

We believe that there’s nothing better than enjoying amazing
experiences with others who appreciate them too.

That’s why we create holidays designed to unite solo travellers.

TIMELESS COSTA BRAVA TREASURES
OF ANDALUCIA

MAY 2026 - OCTOBER 2027 MAY 2026 - NOVEMBER 2027

Lloret de Mar %%

“Even if you’re travelling

solo, you’ll soon be
travelling with friends.”

- Marcia Proctor

COSTADELALUZ

MAY - OCTOBER 2026

———
Costade la Luz

CALL TO BOOK | 01858 415076 | justyou.co.uk | Contact your local travel agent

See website for latest prices. Terms & conditions apply. ABTA Y6412, ATOL 11266.

*On selected departures, subject to availability.
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connections

News and views to share what has been happening across u3a

A swan proved the starting point
for afascinating u3a project...

Opint effort

Flight of
imagination

Larry Jeram-Croft, a member of Martock u3a, ?f,iﬁi‘éfﬁ.?;i‘iiiivg“‘“s Al
. . . . . nc

describes how an incident involving a swan led to a W e

unique collaboration with his Creative Writing group

ome years ago, I started a Then one day, while playing We invented a remote village that
@ u3a Writing group in the golf, [ very nearly hit a swan with was separated from the rest of the
Somerset village of Martock. one of my badly aimed shots. world by the infamous Somerset
For some time, we had fun with This generated some debate in the Levels. It had been conducting itself
writing tasks, and talking about group about the legal issues of swans, to its entire satisfaction for centuries,
literary festivals and publishing and then unexpectedly sparked an we decided, but it also had a rich
(as a published author myself, [ was idea for the eight of us to write a tradition of worshipping swans because
able to advise on the latter topic). collective short story. of a ghostly local legend. And so 4

SPRING 2026 u3amatters 7
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Blackney Foloren was born: the name
is based on the words ney, which means
‘little island’, and foloren, which is Old
English for ‘forlorn’.

A little brainstorming invented a host
of characters to populate our fictional
village, and each group member took
ownership of one or more of them.
These included the vicar and his wife,
two local entrepreneurs, the two ladies
who ran the village shop, a fading rock
star, a coven of witches, a very annoying
local policeman and several badly
behaved animals. Oh, and some swans!

The ‘short’ story ended up at 30,000
words and proved very enjoyable to
write: so much so that we decided to
write more (by then, we’d all become
very fond of our little village and its
characters). We decided to base the
stories on a year in Blackney Foloren,
set around four ancient pagan festivals:
May Day, the Summer Solstice,
Halloween and the Winter Solstice.

The writing process was enormous fun.
We would meet monthly to discuss
and consolidate what we had written
previously, and consider future plot lines
and development. We would then go

Whata treasure!

Mark Dowdney of EImbridge u3a shares how a
valued member was given a memorable send-off

hen Meg James, our much-

loved secretary for the past

10 years, announced she was
stepping down, we wanted to mark the
occasion properly: her dedication has
helped create a thriving u3a with a
membership of over 1,600 people, an
all-time record!

Our affiliations secretary Nikki Lindsay
came up with a brilliant plan — a secret
treasure hunt! On the big day, the first
of five poetry clues written by Nikki was
popped through Meg'’s letterbox. She
soon worked out she had to head to

8 udamatters SPRING 2026
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away and write up what was happening
to our characters so that they fitted into
the overall story.

I would then put everyone’s
contributions together, careful only to
edit for format and to get the timelines
right. Luckily, we all adopted a bright
and breezy style, which helped it to
come together easily and flow seamlessly
from page to page.

As a creative writing exercise, it really
seemed to succeed, and all too soon we
were reaching the last story. We met
as usual, and all agreed we wanted the
book to end at a wedding for two of our
characters... but we had no idea how to
make it happen. By the end of the meeting,
however, with everyone’s imaginative

Hampton Court — but she wasn't
expecting to be taken there on
my scooter! On arrival, clue no 2
directed her to the Tudor kitchens,
where she received another puzzler...
and she was off again, this time enjoying
a Thames boatride and a bottle
of champagne (thanks to working out
clue no 4), before afinal clueled toa
luxury cream tea at The Mitre Hotel by
Hampton Court Bridge.

Needless to say, both Meg —and all her
friends at EImbridge u3a — will treasure
the memory of alovely day forever!

input - and a lot of laughter - we’d got
there. We had both our plot structure and
satisfactory ending in the bag.

The project took two years from start
to finish. With the book complete, we
agreed that [ would publish it through
Amazon as I do with all my books,
with full credit to all the authors and
any revenue going to

charity. So last May, The The N2
Blackney Swans and Blackney
Other Troublesome Swans

Creatures became

available on Amazon as

a Kindle, paperback or = “""
hardback edition. ‘@ o
We think our R

collaborative book-writing project might
be a first in the u3a. Having a shared
aim proved a fantastic way to bring us
all together but, not least, this creative
project proved so enjoyable.

We discovered how, with support
and encouragement, the collective
imagination can really take flight!

Have you and youru3aworked
togetheronasimilarcreative
project?Letus know!



Travel insurance §Fe

Platinum Trusted

for the third age. &&=

Giving all ages the Freedom to travel with medical feefo ExcepTiONAL
conditions.

O A-Rated insurers
Q 24 hour medical assistance off base price*
O Award-winning UK contact centre

Q All medical conditions considered

O Compare cover even if you're
awaiting treatment

. S—

= ———
- ——— e
R =3 —— - _
- R ——
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Call our UK team on

@ freedom 01223 785 580

TRAVEL INSURANCE or visit freedominsure.co.uk/u3a

*Promotional code U3A20 applies to the base premium of Freedom’s direct product range only. Discount does not apply to premium for medical
conditions or optional cover. Promotion is valid between 01/01/2026 and 31/12/2026. Freedom cannot guarantee insurance for every applicant.
Terms and conditions apply.

Freedom Insurance Services Limited is authorised and regulated by the Financial Conduct Authority, reference number 306536.



& Alfa

Holidays

2027
* Holidays
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Group Holidays

Let us plan your Group Coach
Holiday. Register your group
to find out more about what
we can offer.

Prefer to create your
own package?

Contact us now for Hotel only
prices to any of our 25 Alfa Hotels

Group Holidays

& Individual Adventures

Group
AWARDS 2
%, 2025 §

Oy xo
Tour gpet®

D ¥seg

All Alfa Holidays

include:

v Accommodation, dinner
& breakfast

v Entertainment most
evenings

v Wi-Fi at Alfa Hotels

v Excursions at no extra
charge

v Return travel from local
convenient pick up points

v No additional charge for
seat reservations

v Free porterage on arrival and
departure at all AlfaHotels

7

X\

\.\
Plus Groups can enjoy

v Exclusive sole use of the
coach for 30 passengers
or more

v Free places at Alfa Hotels
on the 21st, 31st, 41st and
48th passenger travelling

v Group Dining Guaranteed
at Alfa Hotels (with a
dining plan)

v Tailored itineraries to suit
your requirements

Stay at one of our

25 fantastic

hotels

NEW HOTEL
DERWENTWATER
HOTEL,
KESWICK

To book your next
Alfa Group Holiday call

01257 248007

To book an individual Coach Holiday, call our friendly Reservations Team on 01257 248078

View our full hotel collection and book a holiday at

alfaholidays.co.uk

@
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Leading

the way

S

N

s

To create successful, thriving u3as,
the energy and enthusiasm of those at
the helm are vital components, says
Allan Walmsley, Chair of the Trust

s [ write this article,
I'm watching my
hometown football
team, Blackburn
Rovers, face another dismal defeat.
Over time, this well-respected team
has been very successful, but it is
now in the lower divisions with
daunting challenges - from falling
support to the loss of good players.
How will they break the cycle?
It made me think, unfortunately,
that there are parallels with
some u3as that were once very

successful. Now they too face falling

membership, and I often wonder
what causes that decline.
Sometimes it’s because there are
factors outside the u3a’s control:
perhaps an ageing or shrinking
local population, lack of public

transport services or increased local

competition. Sometimes, though,
it’s clear that the issues come
from within. There may be a lack

of energy, enthusiasm or fresh ideas,

and a limited range of interesting

activities for
members to
get involved
with. If they are
obvious to me,
they are certainly
apparent to
any potential
new member,
and can be
important factors
in retaining
members too.

In my
experience,
the role of
Chair is crucial in addressing a
decline. A Chair who is energetic,
encouraging and leads with
confidence attracts willing
committee members and enthuses
members. This, in turn, creates a
domino effect where, for example,
interest group leaders host with
more vigour, and members are
inspired and supported to create
new groups. That infectious sense

ur two determined

runners are on the lastleg

of training for the TCS
London Marathon, which takes
place on 26 April. As part of Team
u3aq, Clive Anderson and Sheryl
Kenny have spent months going

6699

NEWS | CONNECTIONS

of energy within the u3a then becomes a
real factor in recruitment, retention and, of
course, genuine enjoyment of everything
the movement has to offer.

In my role, I visit many u3as around
the country, and it’s fantastic to see
shining examples of great leadership
and thriving u3as. I've had the pleasure,
for instance, of meeting the Chairs and
committee members of both Wyre Forest
& District u3a in the West Midlands and
Teesdale u3a in the North East recently.
While each u3a has its own
unique characteristics, the
leadership and enthusiasm
of the key members in these
u3as is there for all to see,
generating a wider energy
and sustained growth.

Of course,Chairs need
support, both from the Trust
and within their u3a. Some
may have little experience
of committee work before
their appointment, and
training and support is
essential to understand what
is required. But the main
prerequisites, in my view, are
for a Chair to show energy and leadership.

I just wish someone would explain that
to the directors of Blackburn Rovers!

Tellus about the great things

youru3ais doing to generate
enthusiasmand energy amongits
members. Andif your Chairdeserves
recognitionforallthey do, let us know!
Email: editor@u3a.org.uk and head
your email: SHINING EXAMPLE

the extra mile for thisincredible
challenge, soif you're in the capital at
that time, do come and cheer them on!

You canalso support Clive and

Sherylby going to their fundraising
pages at:u3a.org.uk/fundraising

SPRING 2026 u3amatters 11
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2027 & 2028
open for the curious

10% back for your local u3a

Think of it as your Leave yourself open
invitation to stay open - to to exploration, new
expertly guided days, great ~ perspectives, and

company, and itineraries unforgettable journeys - and
shaped by people who know enjoy the quiet confidence
each destination inside of having all the planning

out. When you book early, and logistics taken care of.
you’re open to choice too: Add in the reassurance of

the dates, holidays, and our Price Promise, with = &
departures that suit how flexibility built in and so. " *%
you like to travel (with much included as standate
time to make them extra and it becomes the smartest
special through our Travel way to secure the holiday .

Concierge). you have been dreaming o

To book, check availability or to request a brochure

Call 01283 901 085 and mention your u3a
Visit rivieratravel.co.uk/u3a SABTA e

ABTA No.V4744 Provider

“Ueareg 1ot

For group enquiries, email groups@rivieratravel.co.uk or call 01283 742 322

Bookings for individuals as well as groups are accepted. Some elements are not commissionable - for full details on the affinity offer, visit rivieratravel.co.uk/affinity. Please remember to mention your U3A when you book.
The 10% will be paid to the Third Age Trust (as the central co-ordinating charity) in the month following that of your departure, and the Trust will then forward all but 1% of this sum to the nominated local U3A. Riviera
Travel retain the right to withdraw this offer at any time.
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WORDS OF

Gaynor Woolley of Bristol u3a offers her
wise thoughts

ACCEPT CHANGE

Ageing brings changes that are
not always welcome. You may not
be able torunamarathon or dig
the garden with ease, but think

of the experiences and wisdom
you have acquired to help you
deal with life's issues. Fighting
these inevitable changes canbe
time-consuming and exhausting.

LEARNTO ADJUST

Not being able to do something you
once loved means there is time for
something new. When youwere
dealing with work, family and running
those marathons, didn’t you always
say there were things you wanted to
do but never had time for? Keepin
touch with people, complete that list
and learn new skills.

FIND JOY

You can enjoy life whatever

you do —the world s full

of opportunities at every age.
You don't need endless energy
tofillevery moment or climb
mountains. Finding enjoyment
can be simply having time to
smell the roses. Contentment is
a state of mind.

What are your Words of Wisdom? Send your three short and sweet thoughts and why to: editor@u3a.org.uk

On safari

Stourbridge u3a’s intrepid Bus Safari
group use public transport to explore
destinations both near and far, as group
leader Anthony Wakeley explains

ur group started

nine years ago,

and the
original aim was only
to visit places in the
region by bus, taking
advantage of our free bus
passes. However, we’ve
grown in both numbers and
ambition since then, and these days
we’re more likely to take a train
somewhere, very often followed by
a bus journey to a neighbouring
town or place of interest. As long as
we can get there and back in a day,
no destination is off-limits. We’re
wondering just how far we can go
- Edinburgh is definitely on the
cards, for instance!

Some of the
places we visit
are right off the
beaten track and
not especially
well known. But
I do some research beforehand,
and you can guarantee there will
always be something of interest —
whether it’s a local museum, an art
gallery, a historic building or just a
lovely park. I check train and bus
timetables carefully beforehand and
download a town trail if there is one,
although very often members are
happy to explore on their own, then
we all gather to travel home together.
One of the best things about our
bus safari outings is that they’ve

given many members the confidence
to explore places on their own, as
well as being part of our group.

Some were a little apprehensive
about using public transport in
general, and it’s been great to
demonstrate what is possible,
and later find they’ve gone back
to places to discover more.

This is such a fantastic, fun way to
see the country - or just get to know
your local patch better. Everywhere
has a surprise or two in store...

SPRING 2026 u3amatters 13
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Linking upr

Catchup with
the Council

Sue Russell, Chair of u3a Council,

provides an update on developments

his April, one year on from its
establishment, the u3a
Council welcomes several new

Council Representatives (CRs). Over
the last year, the Council’s priorities
have been to get to know the Trust
staff, the Board and, of course, each
other, as well as work through what
the Council is for and what it should
do. Now I'm delighted to report that
CRs are enthusiastically interacting
with u3as in their region and setting
the agenda for the year to come.

Taking action

Smallis beautiful

Anne French, co-convenor of Bath u3a
Climate and the Environment Action
group, encourages us all to take small,
simple steps to help make the world a

better place tolive in

ur group has been working
® hard to highlight the positive
steps we ‘third-agers’ can take
to find hope in a challenging time.
Our group functions with the
idea that taking action individually,
or together, is better than silent
denial or even despair as we
face what appears to be a global
climate catastrophe.

14 u3amatters SPRING 2026

Valuable connection

The purpose of the Council is to act as

a link between the Trust and the u3a
movement. It identifies overall trends and
needs of u3as, raising common problems
and concerns. It then forwards these

to the Trust where they can be further
investigated, developed or included in the
upcoming strategic plans.

This year, the Council has reviewed
communication channels between u3as
and the u3a office, as well as recruitment
and retention. In the coming months,

Such actions don’t have to be ‘big’.
Small, positive acts or pledges all make
a difference to our own lives and those
around us: share and repair projects,
tree planting... indeed, anything that
encourages a more earth-friendly and
mindful approach. We’d love other u3a
members and groups to embrace this
idea too - there is strength in numbers
and we can all make a difference!

) A
et e _
- _
—— -

among other key topics, the Council will
be looking at ways the Trust can support
smaller u3as.

CRs are ambassadors, connecting u3a
members with the Trust. Individual CRs
are key contacts in the region or nation,
representing members’ views. In doing
so, they are helping to strengthen the
valued voice of u3as everywhere.

To find out who your local Council
Representatives are, go to:
u3a.org.uk/u3a-council

Tellus one small way you - or your

u3a—-haveaimedtocreate
positive changeinthe pastyear:
whetherthat’s swearing off fast
fashion, walking or cyclinginstead
of driving, rewilding alawn or getting
involvedin simple climate-friendly
community projects. Head your
email: SMALL STEPS and send to:
editor@u3a.org.uk



Tailor 1
exclus

Your Tailored Travel
tour is tailor made
exclusively for your u3a
and your u3a alone. So

* wherever your u3a
want to go...

* whenever your u3a
want to go...

* whatever your u3a
members want to do
when you get there...

we will tailor make your

u3a’s next tour to your ; : : travel -
: Tailor Made Tours Exclusively fo,

exact requirements. . ¥ for Groups

2025/2027

f - For a copy of our Group Traveller brochure featuring
tallo red over 90 suggested group tours to UK, Europe and
I worldwide or to discuss your u3a’s next tour call

| travel < 020 7064 4970

| iri e .
[ YR e or visit www.tailored-travel.co.uk

£20pp

for a group
free flow
ticket

(min of 15 people)

WHAT THE

BUTLER NETFLIX

SAW CROWN

T O UR T OUR CHRISTMAS IS
BOOKABLE NOW

To book a group tour at Belvoir Castle please contact
groups@belvoircastle.com or call 01476 871006

Don’t forget to experience our signature Afternoon Tea at the Aviary Tea Room
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HOTTER®

The trainer made

SAVE

for everyday
£35

WAS £95

New Cement/Black Floral
Leather/Suede

New Sky Blue ¥
Leather/Suede

New White-Flower
Leather/Suede

i ’ New Camel-Soft Pink
Suede/Leather

CHASE I

A bestselling everyday trainer combining
cushioned comfort, fatigue-reducing Cushion+
technology and easy fastenings, designed to

support you through long, busy days. 3
NOW £60 ©©

3FITS HALF SIZES LEATHER

ORDER TODAY AND SAVE £35 with code CH35BX
Call 01695 79 79 79 Mon - Sun (24hrs) or visit hotter.com

This offer entitles the customer to purchase selected colours of Chase Il at £60, a saving of £35 off RRP with
code CHB35BX, subject to availability. Offer valid until 2th June 2026. For full T&C’s, visit hotter.com/terms




Nice to meet you!

We love hearing how members from different u3as get
together to enjoy sharedinterests and pursuits —and
make valuable new friends in the process...

Walk this way...

Denise Trewhitt from Southport
u3a recounts her Walking group’s

fantastic exchange trip

here were 16 members of our
0 Walking group who enjoyed

a fabulous exchange holiday
with Saltburn District u3a. From the
initial contact with Sheila Golden,
their Walking group leader, we were
given recommendations for places to
stay, where to eat and walks that
showcased the lovely North Yorkshire
and Teesside coast. Sheila’s
enthusiasm for her area and her local
knowledge made the planning
process for our trip so much easier.

We arranged to stay for four nights

- Monday to Friday - in a family-run
seafront hotel in Redcar. We travelled
to Saltburn by car and arrived at
lunchtime, leaving us with plenty
of time to enjoy a sunny beach walk

with Sheila towards Teesport, taking
in the stunning views along the coast
from the Redcar Beacon.

In the days that followed, we did
three more walks, each led by a
different member of the Saltburn
Walking group. One of the best
things about an exchange like
this is walking and talking with
members of the local u3a who
joined us. They were able to share
their love and knowledge of the
flora and fauna, local heritage and
historical architecture.

Our most challenging walk
was an 11-mile trek along the
Cleveland Way. However, Julie, our
walk leader, made sure everyone
could walk at their own pace, and the

Joininginthe fun

Lesley Atchison and Chris Pearson from Hurst,
Hassocks & Ditchling u3a linked up with
Haslemere’s Fun & Fitness group during their
visit — and are now taking the idea home

e’d come to Haslemere for
six weeks to house-sit: as
keen walkers, we love

coming to this area because of the
stunning landscape. We decided to
ask Haslemere u3a if we could join
them at their local leisure centre to
get to know fellow u3a members.
We were welcomed with open
arms, and every Tuesday and
Thursday during our visit we hiked

NNECTIONS

Greatwalks, views:
" andigompany-
were guaranteed!

A fair exchange

The u3a Walking Exchange
connects u3a Walking groups,
giving members the chance to
explore newroutes andregions.
The scheme allows u3a Walking
groups torequest a guided walk
from anotheru3a —whether that's
ashortlocal walk, awhole day out
oralonger walking holiday.

May is National Walking Month,

so why not explore the benefits

of walking by arranging awalk
somewhere new? To signup to the
u3a Walking Exchange, go to:
subjectadvisers.u3asite.uk/
walking-exchange-home

good company and stunning views made
it worthwhile. Needless to say, we're
already planning our next exchange!

down the hill to the leisure centre.
There we had a go at racquetball, an
hour’s session in the gym and - best

of all - coffee and cake with everyone
mid-morning when we had the chance
to get to know other keen and very fit
u3a members!

Needless to say, we were very sorry
when our time in Haslemere came to
an end. But we’re suggesting to our own
u3a that we set up a similar group with
our nearest leisure centre, so thank you
again Haslemere u3a for a delightful
time and for the inspiration to do the
same where we live. We hope we shall be
asked back to house-sit and can join in
the fun again!

SPRING 2026 u3amatters 17



SCAN ME

Travel @iEQ

Department 134

Cannes & the Cote d’Azur

& Fully 7C
Guided Nights

& Fully
Guided nghts

(@] o0

7 breakfasts

T@ I 4% Half board Flights
. Included

7 breakfasts & 7 evening meals

Flights
Included

Holiday Departure Months: 2026
| - \

020 3936 4343 : traveldepartment.co.uk/u3a

N ; .o 00 MAKE i RATED 4.7
GU;%EL'I’D‘Z'\‘(‘S’UP Ho;l'\';‘évs | FLIGHTS Mm MEMORIES WITH Trustpilot | OUT OF 5
. | INCLUDED | LIKE-MINDED S %%%H@ | (BASED ON OVER
| LED BY LOCALS | EFFORTLESS : T A 000 REVIEWS)

Booking Terms & Conditions: Organised by Travel Department. ATOL Protected 9373. Prices are per person and based on two sharing. Single room supplements apply (excluding Solo Traveller tours). Check

in baggage may be booked at an additional cost. A non-refundable/non-transferable deposit is required to book. Balances are due 10 weeks before departure date. Prices, taxes, flight times, holiday details to

& availability are subject to change. Prices subject to airline fuel surcharges. *Offer valid on new bookings made before the 31st December 2026. Save an extra £75pp on holidays of 8 nights or more using pp
code U3A75. Save an extra £50pp on holidays of 7 nights using code U3ASO. Save an extra £25pp on holidays of 6 nights or less using code U3A25. Offer is subject to availability and applies to selected

departures. Cannot be combined with any other offer, discount, or promotion. Travel Department reserves the right to amend or withdraw the offer at any time without notice. EOE.




COMETO
THE FESTIVAL!

u3a Festival is back - the biggest celebration
of the curiosity, creativity and community
spirit that makes u3a so special

fter the huge success of the
Q u3a Festival 2024, this year’s

event promises to be even
bigger and better. From 1 to 3 July,
the University of York will welcome
over 1,000 u3a members from across
the UK for three brilliant days
packed with good fun and activities.

all about trying something
new in a fun and welcoming
environment - and with no
experience needed!

This year’s festival will be
opened by our celebrity guest
Johnny Ball, who will also give
a trademark inspirational talk.
Known for his passion for
making learning fun,

So much to enjoy

u3a Festival 26 will Johnny’s presence will
bring the u3a ethos to set the tone for an event
life, offering a unique filled with curiosity
opportunity to share and discovery.

The festival will
make the most of the
university’s beautiful

campus location. Members

can enjoy exploring the stunning
surroundings and lake-side views
in the summer sunshine. The
campus restaurants and cafes will
provide delicious meals and snacks
to keep everyone energised for the
packed schedule of activities.

the joy of learning
with others. Attendees
can look forward to a
wide variety of activities, all

led by u3a members and interest
groups. From engaging talks and
hands-on arts and crafts workshops
to live performances, music lessons
and sports tournaments, the festival
offers something for everyone. It’s

A rare atmosphere
Margaret Fiddes, festival programme
organiser, describes the event as
“a celebration of everything that
happens in u3as every day”. It offers
a rare opportunity to meet members
from across the UK and immerse
yourself in an atmosphere that
embodies the joy of u3a - laughter,
learning and the chance to live life to
the full.

The festival is also a powerful
reminder to the wider public that

NEWS | CONNECTIONS

A snapshot of the fun and activities
enjoyed by members at u3a Festival 24

curiosity and creativity do not fade
with age.

Even if you can’t come along, keep an
eye on our social media channels and
make sure you're signed up to the u3a
Friends newsletter for all the latest news.

And finally, if you have any ideas
for future events that bring together
u3a members across the country, let
us know!

Tickets are limited and selling
fast, so don’t miss your
chance to be part of this incredible
event. Book your place now at
u3a.org.uk/festival-2026

SPRING 2026 u3amatters 19



07756 941 599
jona@jona-tours.com
www.jona-tours.com

H b

BEAUTIFUL SICILY HIDDEN IRELAND DENMARK: Islands, ICELAND Relaxed
and the Aeolian - Ireland’s Lesser Icons & Danish Mode

Islands Known Northwest Heritage 4 to 15 September 2027
Sep/Oct 2027 (Dates TBC) 22 Sept to 2 October 2027 16 to 26 June 2027

HIDDEN IRELAND - SHETLAND & ORKNEY ICELAND - Summer HIDDEN FRANCE: Gems
Dublin and Ireland’s - Grand Tour Nature Adventure of the Drome Lower
Southwest 7 to 18 May 2027 Ring Tour Southern French Alps

30 June to 10 July 2027 9 to 20 July 2027 10 to 20 July 2027 2 to 11 June 2027
3 to 14 September 2027 31 July to 10 August 2027

HIDDEN FRANCE: ICELAND - Winter AZORES - Island MADEIRA - Flower
Gems of the Higher Tour Hopping Tour Island Tour
Southern French Alps 13 to 22 March 2027 3 to 17 October 2026 31 May to 10 June 2026

19 to 29 May 2027

Please note there are still a few places available for the following 2026 tours:- Shetland and Orkney, S Ireland,
Madeira, Azores, Iceland Summer Ring, and Iceland Western Wilderness.

Each tour has its own dedicated brochure with tour price, map and photo sheets.

For more information on our tours, please contact jona@jona-tours.com,
call 07756 941599 or visit www.jona-tours.com
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Tobe, ornottobe...
political

In this series, we debate the topics that

affect u3a and wider society. Here,

CEO lain Cassidy considers what being
non-political means in the movement

often hear the
phrase: “The u3a
is a non-political

movement.” I agree with
that statement
completely. But I also
know it can raise
questions. Does being
non-political mean we keep

our heads down? Does it mean we avoid
talking about the world around us?

The answer is no.

That was never the intention - and
it certainly wasn’t the vision when
u3a began. From the start, u3a has
been about curious, engaged people
who want to keep learning and stay
connected to the world. Learning was
never meant to be passive. It was -
and is - about understanding society;,
asking questions and taking part.

Many of the things that matter most in
later life today - such as health, education,
social connection, access to services
and community spaces — are shaped
by public policy. It would be strange if
a movement as large, experienced and

thoughtful as u3a had nothing
to say about those things.
Being non-political
does not mean being silent.
What it does mean is that u3a
stays out of party politics. We
don’t support political parties or
candidates, and we don’t allow the
u3a name to be used for party-political
campaigning. That matters, because
it keeps u3a open and welcoming to
everyone, whatever their personal views.
At the same time, we don’t step
away from the issues that matter to
our members. All u3as are encouraged
to speak up where it aligns with
our purpose, such as responding to
consultations, engaging with MPs or
councillors, inviting speakers, supporting
relevant campaigns or exploring big
social questions together. That’s all part
of an active, outward-looking u3a.
The difference isn’t so much what
we talk about, but how we do it.
When we focus on learning, curiosity
and respect for different views,
we stay true to the u3a ethos.

Your views matter

NEWS | CONNECTIONS

I know this can sometimes feel like
a fine line to walk. That’s why we’ve
produced practical guidance to help
u3as feel confident about where that line
sits (see below). The aim isn’t to hold
anyone back. Instead, it’s to support
u3as to keep doing what they do best:
learning together, speaking thoughtfully
and making a positive difference.

In a world where public decisions
shape so much of later life, the u3a
voice matters - now more than ever.

e You can find the guidance on the u3a
website at: u3a.org.uk/our-impact

How do you thinku3aandits

members canbestuse acollective
voice to make adifference and affect
changeinthe wider community?
Andif youand youru3ahave taken
action on subjects that affect
everyone, let us know. Email
editor@u3a.org.uk and head
your email: OURIMPACT

SPRING 2026 u3amatters 21



CONNECTIONS I FRIENDS EXTRA

Disoover the benefits

Join your Friends!

Enjoy a monthly update of curiosity, community
and connection, delivered straight to your inbox

he u3a Friends newsletter brings
T the best of u3a directly to you.

Each digital edition features
exclusive member stories, national u3a
events, new learning opportunities and the
latest news from across the movement.

By signing up, you'll be the first to hear
about upcoming events, such as the u3a
Festival, and how to get creative with our
national competitions.

It’s the best way to keep up to date with
everything u3a - you can even submit
your own stories that feature you and

your u3a’s activities and achievements.
What subscribers get every month:

e Member stories - real people
and adventures

e Dates for the diary — national events,
learning opportunities and more

e Creative competitions and ways to
get involved

e Opportunity to shout out the amazing
work and activities of your u3a.

Sign up for free and join our Friends
community at u3a.org.uk/friends

Hoda

Discover what fellow mémbers are up
to —inspiration guaranteed!

6699

Every edition of the u3a Friends
Newsletteris packed with
inspiring stories of members
finding purpose, new
friendships and unexpected
passions in later life

Discover the Swiss Alps by Rail

Exploring the World by Train for Over 50 Years

Escorted rail tours to stunning Switzerland with like-minded travellers
Ride iconic alpine, heritage and mountain railways through breathtaking
scenery

Create your own Swiss rail break, tailored for a U3A group or for family
& friends

Arrange Swiss and European rail passes and tickets with expert guidance
All rail travel, accommodation and sightseeing organised in advance

Call 01766 512400 and see where the train takes you.... |OFI«&]|0|

Every booking helps keep the Ffestiniog &
Welsh Highland Railways steaming ahead. E

Visit www.ffestiniogtravel.com Email info@ffestiniogtravel.co.uk
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“‘My stairlift has given me
back my quality of life.”’

Miss Hall

L &

Scan for more

information:

Maintain your independence,
let Acorn Stairlifts keep you
safe to enjoy your freedom!

® NEXT DAY installation available

® Stay in the home you love

® For straight & curved staircases

® FREE no-obligation survey and quote
® 365-day local service and support

FOR YOUR FREE BROCHURE & QUOTATION

CALL ACORN NOW ON FREEPHONE

e
0800 326 5194 4TRN

J




SUEDE MOCCASIN LOAFERS

£10 OFF NOW £24.95

Powder Blue

Coffee

A traditional style with a contemporary twist, these Suede Moccasin
Loafers can now be yours with £10 OFF. Expertly crafted with the
finest materials, these moccasins have an easy-to-wear slip on design
and premium suede outer. Alongside a flattering lift, the sole’s added
thickness provides exceptional comfort and durability, making these
shoes ideal for long days. Available in an array of colours, these moccasins
are the perfect finishing touch to your summer wardrobe, whether out
sightseeing or having dinner by the coast. Use the code U3A3 when
ordering - but be quick, as this offer ends 8th May 2026.

3 EASY WAYS TO ORDER - PHONE, ONLINE OR POST

0345 136 0111

WWW.HOUSEOFBRUAR.COM/MOCM

Quote ‘U3A3’ at checkout for £10 OFF

OR COMPLETE AND POST THE ORDER FORM
SPRING/SUMMER CATALOGUE OUT NOW - CALL 0345 136 0111 TO REQUEST YOUR COPY

SUEDE MOCCASIN LOAFERS | TA09152 | £3495 £24.95

7

Send to: Freepost RTGU-YKRR-HHST, The House of Bruar, Blair Atholl, Pitlochry PH18 5BR (UK only)
CODE COLOUR SIZE QTY PRICE TOTAL

Sizes: Ladies: 4-8 STANDARD UK DELIVERY

ORDER TOTAL

£4.95

Please make cheques payable to The House of Bruar Ltd or provide card details below. U3A3

Credit / Debit / Maestro card number

N e 0 I B A B B A

Valid from Valid to Issue number (Maestro orly) Security digits
LM ] O

Name

Address

Postcode

Telephone / Mobile

E-mail
The House of Bruar Ltd. (or via agents) may mail or email offers reflecting your preferences. Please tick if
you DO NOT want to receive from us: [I™Mail [ Email [] Offers from carefully selected third parties.
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TRAVELLER

UK ¢ EUROPE » WORLDWIDE * CRUISES

Prices from £1,150

Solo travel specialist for the over 55s

Never left on your own unless you so choose

Fully escorted by a dedicated Tour Manager

Double rooms for sole occupancy in quality hotels

All flights, transportation & excursions included

Most meals, drinks and many extras included

Tried, tested and trusted by our high level of repeat guests!

“Thoroughly enjoyed all agpects of the holiday. The care and
profecsionalicm of everyone we dealt with was exceptional.”
Trish, Malta and Gozo

Request your 2026 holiday brochure today!
a 01760 722 011 ¢ onetraveller.co.uk

ANNg
QECEMBER 205, ‘HSMALL "

Which? TRAvEL *Trustpilot %B ABTA

Recommended
Provider : Travel with confidence
BEST TRAVEL COMPANY BEST TRAVEL COMPANY
FOR — R —

$0L0 HoLIDN® SINGLES HOLIDAYS TUMNG;HOI.IDAVS EXCELLENT FU"y Bonded | FU"y Protected




ADVERTISEMENT FEATURE

Love u3a? Here’s why you’ll love
One Traveller, too!

It’s a bold headline, isn’t it? But stick with us for a moment (well, a page to
be exact) and we’ll explain what’s behind it and why we’re confident that
One Traveller may just pique your interest...

and are coming to the holiday with
comparable life experiences. Suddenly,
your holiday becomes a kind of
touring version of your favourite u3a
society. Conversations flow naturally
as excitement builds for the coming
activities and expertly guided tours.

ou see, many of the life-
enriching benefits you receive
from being part of the u3a also
apply to our holidays.
Ok, we see that raised eyebrow there,
you need to know more, of course.

With no families or
couples present, we’re
not like other travel
companies. We’re here
for the mature solo
traveller. For like-
minded folk wanting
to see the world in
good company.

within the group to steer the way. In
our case, that responsibility falls to the

flows nicely.

In many ways, the structure of the
holiday does the hard work for you,
helping prompt conversations around
where you're going, what you're eating
or how you found the latest experience
we organised. You can get as involved
as you wish, though our Tour Managers
ensure nobody feels alone or left out.

Like u3a societies, our holidays

bring together individuals from all
walks of life who happen to be of a
certain age and share some common
interests. Suppose you take a holiday to

A One Traveller

Switzerland (we know, this is confident holiday is built to
talk but please do stick with the analogy put you at ease,
for a bit). Arriving at the airport, each knowing that you have

of your companions will have read our
brochure or looked online and thought
‘I quite fancy that. So, you set off on
your travels with people who are all
travelling solo, share common interests
in Swiss alpine railways (to stick with
our analogy)

something in common
with those around you.

There should be no awkwardness, and,
with a set itinerary of daily excursions,
you'll know what to expect each day.

As with your societies, there are people

Perhaps, like in u3a, you'll strike up a
friendship with a companion over dinner.
Perhaps you'll take this friendship home
and keep in touch or even go travelling
together in future. Perhaps you'll return
home eager to do it all again somewhere
new, knowing that you'll again encounter
like-minded travellers who share your
passions and interests.

With so many similarities between u3a
Tour Manager, who will escort you from and a One Traveller holiday, you should
start to finish and make sure everything find yourself right at home with us and,

of course, you'll be surrounded by great
company who may just become new friends.

Is that eyebrow still raised?

If you've read this far, we hope to
have captured your imagination
a little. Why not continue the
conversation with our friendly
Concierge team (on 01760 722 011)

and discover how to combine your

passions with our holidays.
Like the u3a, it could well herald
the beginning of a whole new
chapter, only this time as a mature
solo traveller.

Visit onetraveller.co.uk today to find
out more.



COMPILED BY JAMES DAY AND SHARON PARSONS

uda music fans share their treasured
vinylalbum memories+— and:we dlscover
why records are still so revered

n our Autumn 2025 issue we
asked members to share their
passion for vinyl records, along
with the memories those old
albums evoked. We were absolutely
inundated! Thank you so much to
everyone who took the time to write
such detailed personal accounts of the
music that has always mattered to
them and why, and we’re so sorry we
can’t include all the letters in full.

In this issue, we explore the history
of vinyl and what it means today, plus u3a
record fans take a spin down memory
lane and share why some of those
treasured albums still mean so much.

On the record

For a format once declared obsolete,
vinyl records have shown remarkable
staying power. In an age when music
can be streamed instantly, records
continue to offer something that digital

26 udamatters SPRING 2026

listening cannot: a
physical relationship
with music. Playing a
record requires time,
attention and intention -
from removing it from its
sleeve to placing it on the
turntable, dropping the
needle and, of course,
carefully listening to an
entire album.

A brief history

Vinyl records emerged in their modern
form in the late 1940s, replacing fragile
shellac 78rpm discs with a more durable
material, allowing for longer playing
times and improved sound quality. The
introduction of the long-playing (LP)
record transformed how music was

made and heard. Instead of short singles,

artists could create albums designed to
be listened to from beginning to end.

6699
Records
have shown
remarkable
staying
power

:

Vinyl expert Jim B Donovan ifi

his iconic Reading-based store
Just Imagination Memorabili

ORES

For decades, vinyl
was the dominant
music format, shaping
everything from home
listening habits to
record shops, radio and
popular culture. That
dominance waned in the
1980s and 1990s with
the arrival of cassette
tapes, compact discs
and, later, digital formats. Vinyl sales
collapsed, pressing plants closed - and
many assumed the format was finished.

How vinyl survived

Vinyl’s revival wasn’t an accident.
While compact discs and digital
formats dominated, vinyl endured in
clubs and specialist scenes. Veteran

DJ and record dealer Jim B Donovan
(justimaginationmemorabilia.blogspot.
com) explains: “The thing about the »

IMAGE: JIM BDONOVAN
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SOME SPECIAL ALBUMS are sorelevant
to certain milestones in my life: Abbey
Road by the Beatles [1969] was a present
for my 18th birthday, and | bought Split
by Groundhogs [1971] after seeing them
live in Southsea when|was at
Portsmouth Polytechnic.
The album | cherish most

is The Garden of Jane
Delawney by Trees [1970].
Thisis due to the high
quality of recording —it's
one of only two %
albums they e
recorded and
it'srare.lt’s
alsowortha
lot of money!
John
Hewett,
Ponteland
u3a

ONE OF MY MOST TREASURED
LPs is In the Court of the Crimson
King by King Crimson, whichl|
boughtin1969 when | was 16
from Brees Records in Leicester.
It was 30 shillings — two weeks
of my paper round money —
but worth every penny.

There was so much to admire.
It had a thick cardboard
gatefold cover,and inside
all the tracks were listed
with notes that explained
what instruments were
being played and by
whom, along with the
lyrics. The music
was unlike
anything I'd
heard before.

Much later,
| discovered
thatKing
Crimson's

lyricist Pete Sinfield had
explained to his friend
Barry Godber that he

wanted to create

an LP sleeve that
would ‘scream’ out
to passers-by when
it was displayed
inrecord shop

ON THE RECORD I INTEREST

IHAD ALARGE, VARIED COLLECTION of vinyl “ -
records, but eventually | gave most of them to ?'
charity —although | couldn’t be parted from my
Beatles albums. The main reason for keeping
some of the others was the artistry of the
album covers, animportant part

of owning vinyl records for me.

My favourites were Santana’s iconic
first aloum Santana [1969]; In the Court
of the Crimson King by King Crimson
[1969]; Every Good Boy Deserves
Favour by the Moody Blues [1971];
and, of course, Pink Floyd's timeless
The Dark Side of the Moon [1973].
David Ross, West Wilts u3a

IN1974,1WON A SIGNED COPY of 10cc'’s
second album Sheet Music [1974] via
aRadio Luxembourg competition.
However, by the time | heard, I'd already
purchased my copy from the music
megastore Bruce Millers on Aberdeen’s
George Street. | visited this store so
frequently that friends always knew
that’s where they’'d find me if needed!
My custom was rewarded when | told
the shop about my prize and they
o agreed | could return my already-
played copy — those were the days!
Neil Andrews, Orpingtonu3a

BACKIN ‘69, my
mother bought
me Electric
Ladyland by the
Jimi Hendrix
Experience
[1968]for
Christmas (a
first pressing
and the one with
the naked ladies on the sleeve).
Imagine the shop assistant’s face!
| stillhave it, although | have been
offered £1,500 for it. Itis lovingly
stored upright between corrugated
cardboard. | play the CD version now.
John Alexander, Chesterfieldu3a

windows, and

it was Barry’s

artwork on all

four sides of the

terrifying sleeve.
Chris Pearson,

» Purbecku3a
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INTEREST I ON THE RECORD

I'DFIRSTHEARD OF BOBDYLAN
when Peter, Paul and Mary recorded
Blowin’in the Wind [1963]. Then
afriend, who was into rhythm
and blues (the ‘in’ music at the
time) told me that Bob was akind
of blues singer. Confusing!
Later, | heard ‘Don’t Think
Twice, It's AllRight’from
his second album The
Freewheelin’ Bob Dylan
[1963]. Albums were a big
deal then, but eventually
| decided to spend
alarge portion of
my savingsonit,
and soonlwas
smitten. To
this day, | think
of this album
as aclassic,and
it still surprises
me that a 21-year-
old could produce
such awork.
Mike Beaman,
Havering
u3aand
Upminsteru3a
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MY FIRST VINYL
LPwas The Rolling
Stones No 2[1965].
As ayoung teenager, |
had saved up the cash: the
prices for LPs and singles were
fixedin those days at 32s/11d
and 6s/8drespectively.|
remember the thrill of paying
for the album then rushing
home to play it. | still haveit.
Irecently made a
pilgrimage to the RSNo 9
Carnaby shop inLondon’s
Carnaby Street, and the
guy in the shop couldn’t
believe | had all the albums
that were decorating their wall!
Peter Wellman, Holmes
Chapel &Districtu3a
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IGREW UP DURING the heyday of
progressive rock, and while at uni

I was introduced to proper hi-fi.
This influenced my musical tastes
andlama’‘proghead’ to this day.
Bands including Genesis, Pink
Floyd, Yes and ELP remain among
my favourites.lacquired alarge
collection of vinyland still have
avinyl-based hi-fi. Many of my
favourite aloums are half-speed
mastered. Of these, my top three
would be Wish You Were Here by
Pink Floyd [1975]; A Trick of the

Tail by Genesis [1976]; and Crime

PARTING WITHMY RECORD
COLLECTION was tough, but
was made easier when one of the
45rpm singles | listed on eBay
— Georgie Fame's Somebody
Stole my Thunder (with
Entertaining Mr Sloane
on the B side)
[1969] — attracted
unexpected
interest. |
listed it for

of the Century by Supertramp
[1974]. These, along with Mike
Oldfield’s Tubular Bells [1973]
always take me back to that time.
Neil Malton, Peterboroughu3a

£1.99, and received several
bids — then someone offered
me £100 if I'd sell it direct.
Thinking this might be ascam, |
suggested they place abid as they
might get it for far less.Imagine
my surprise when, in the closing
stages, the bidding took off and
it sold for £205! | still don't know
what made it so sought after...
John Sutton, Leyburn &
Districtu3a

‘ ROLLING STONES LET IT BLEED
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IN2019 MY WIFEAND Iwenttoa
cookery demonstration with Delia
Smith, and | took along my copy

of the Rolling Stones’ 1969 album
Let It Bleed: 1 reminded Delia that

it was exactly 50 years since she'd
baked the cake thatis on the front
cover. She signed it for me and told
me she was starstruck when the
person who came to collect the cake
was none other than Keith Richards!
Adam Walter, Bolton u3a



» vinyl revival is the pressing plants. If
we hadn’t had an enormous surge in
the 1990s of 12-inch singles, they simply
wouldn’t have survived.”

In addition, film and television
soundtracks - such as Kate Bush’s 1985
hit Running Up That Hill in the Netflix
series Stranger Things - have introduced
classic artists to younger audiences.

Navigating the marketplace

For many people over 50, collecting
vinyl today is as much about managing
a collection as building one. “Car boot
sales in the 1980s were absolute heaven,”
Jim recalls. “There were no price guides
or internet — people were just clearing
out their collections. If I didn’t come
away with 50 or 100 records, something
was wrong!” That landscape has
shifted. Once smartphones and online
marketplaces became widespread,

the thrill of discovery faded.

Platforms such as Discogs dominate
the market, but selling online can be
time-consuming and exacting. Jim’s
advice is pragmatic: “If you're selling, I'd
avoid the internet to begin with. Seeing
is believing. Record fairs
and local specialist shops
let people know exactly
what they’re getting.”

Most importantly,
vinyl remains a social
economy. Long-standing
relationships with
record shops, fairs
and fellow collectors
often matter more than
algorithms. They also tend to reward
patience, trust and shared knowledge.

Bridging generations

One of vinyl’s strengths is bringing
different generations together through
shared discovery. Jim sees this regularly
while DJ-ing vinyl-only sets to younger
crowds around Reading, Berkshire. “You
hear something and think it’s from the
1960s,” he says, “and it turns out to be
brand new. There’s a lot of music now

ON THE RECORD I'INTEREST

Long before streaming thumbnails
and playlists, vinyl records were
physical objects designed to be
seen as much as heard. Early pop
albums were functional rather than
expressive, often little more than
aband photograph and a track

list. That began to changein the
late 1960s, when album artwork
became inseparable from the
music itself.

“Sgt Pepper’s Lonely Hearts Club
Band by The Beatles, releasedin
1967, changed everything,” says
Jim.“Suddenly, the artwork was
staggering. It wasn't just packaging
—itwas part of therecord.” From
that point on, album sleeves
became canvases. Influenced by
photography, graphic designand
cinema, covers helped define how

Artistic interpretation

music was understood before a
note was even played. For many
collectors, that visual impact
remains central to vinyl's appeal.
For collectors old and new,
though, album artwork remains one
of vinyl's great pleasures: something
to hold, study and return to, long
after the music has finished playing.

6699
Vinyl
brings
generations
together

he admits. “They’re the ones showing
me where samples come from, and
how older records are
being reused in modern
music. I'm constantly
learning from them.”
Technology has
helped too. Modern
turntables, including
Bluetooth models, have
bridged the analogue-
digital divide, allowing
records to be played
through wireless speakers without
abandoning vinyl’s tactile ritual.

Collectors’ items

“The value is usually in first editions or
early pressings,” Jim points out. “People
obsess over tiny details in the run-out
grooves — little markings that tell you

when and where a record was made.

K

It can get very nerdy very quickly
There are also misconceptions about
sound quality. “People think thicker

such as RCA’s Dynaflex pressings in
the 1970s. They play beautifully.”

At the extreme end of the market,
prices can become eye-watering.

Jim points to the Northern Soul
scene, where ultra-rare American
singles have fetched tens of thousands
of pounds. A 1930 shellac 78rpm
pressing of Tommy Johnson’s

Alcohol and Jake Blues sold for

more than £27,000 because it

was in better condition than the

copy the buyer already owned.

Jim stresses this is a specialist world,
driven by scarcity and mythology. For
most vinyl collectors, value lies in
understanding pressings, condition and
personal taste - and in buying records to
be played and enjoyed, not locked away. ®

COMING UP!Weknow there are

many u3a members who also have
fond vinyl stories of other musical
genres —fromclassical, country and
blues to jazz, pop and more...sowe’ll

that deliberately echoes older sounds.”
That exchange works both ways.
“Id be lost without younger people,”

records automatically sound better,”
says Jim, “but some of the best-sounding
records ever made were very thin,

befeaturing anotherround-upina
futureissue (and we'd love to hear
from someladies too!).
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Jusight

‘Danceis directly connected to
our sense of wellbeing’

Maggie Killingbeck, a trained dancer and member of Hitchin u3a,
explains how movement, rhythm and creativity enrich our lives

ecades ago, as a student,

[ read about the integrated

interaction of mind, body

and feeling. In other words,
humans are not just brains on legs: we
are holistic beings in which cognition,
movement and emotion are in action all
the time.

For instance, in an examination
hall, cognition might be the dominant
element, but feeling and physicality will
still be present; at a family celebration,
feeling might influence proceedings, but
the mind and body will be very much
in attendance; and, while the body will
feature prominently in any form of
exercise, the brain and emotions will
have a part to play too.

This learning has informed the way [
have lived my life ever since. As a dancer,
[ feel strongly that we can use ourselves to
enhance our sense of wellbeing, not least
in the context of dance. The discipline
addresses posture, builds strength
and flexibility, improves balance and
enhances muscle memory. These valuable
benefits help us to feel in control of our
bodies: indeed, at a recent lecture on self-
esteem, this was among the attributes
identified to a sense of self-worth.

Not least, dance offers the joy of
rhythmic movement. We are, after all,
rhythmic beings - from the way our

90 udamatters SPRING 2026

hearts beat to the steady movement we
adopt when, for instance, we walk. Then,
of course, there is the natural order of day
and night, along with the seasons, which
affect our circadian rhythmes.

6699

It's one of the
most creative,
empowering
and enjoyable
things you will
ever do

It makes sense, therefore, that working
in rhythmic synchronicity helps us to
make sense of, and remember, things.
(Personally, I know that once I have
captured the rhythm of a movement,

[ can embrace it with confidence
and commitment.)

Dancing alone is one thing, but sharing
this rhythmic experience with others
can be very bonding. Moving to music
together provides a wholly unique sense
of integration that invariably leaves
everyone uplifted.

The use of creativity in dance cannot
be underestimated either, and has a
direct connection to wellbeing. At my
u3a, I lead a Dance Choreography group,
and while I guide the movements, we all
work together to explore interpretations
of a theme that are fresh and original,
and capture and communicate the idea
of the dance. These absorbing sessions
fully utilise mind, body and feeling:
there is the technical aspect to consider
as well as an awareness of rhythm, and
the meaning we hope to convey. The
process is hard work and demands our
full concentration, but at the end of the
session, all of us are de-stressed, and the
sense of satisfaction we feel at creating
something together is so rewarding.

When people tell me they can’t
dance, I always encourage them to give
it a go - especially with the support and
enthusiasm of others. Apart from its
health benefits, dance is one of the most
creative, empowering and enjoyable things
you will ever do, and you might surprise
yourself with a natural sense of rhythm
and creativity you didn’t know you had.
Nothing will make you feel as good! e

What exercise or active pursuit

makes youfeel greatinmind, body
and soul? Email: editor@u3a.org.uk
and head your email: FEELING GOOD



ADVERTORIAL ! BT

Landlines are going
digital-don't get

left behind

f you're in u3a, you'll know that later life

is about staying curious, connected and

involved. That's exactly why it matters to

be ready for the UK's landline upgrade.
We're now in the final year before the national
switch-off of the old analogue phone network
in January 2027 — and the change is happening
across the UK, so it's no longer something you
can ignore.

Here's the reassuring bit: your landline isn’t
going away. It's simply being upgraded.
With Digital Voice (sometimes called a “digital

landline” or “VolIP”), your calls are carried over place, including power resilience options so

a broadband connection instead of the old you can still make landline calls during a power
copper phone network. For most people, the cut. If you (or someone you care for) depends
experience stays familiar: on the landline to contact family, carers, or the
o Keep the same phone number emergency services, tell us so we can make sure
o Keep using your existing home phone(s) the right solution is in place.

o Keep the same cost and plan

In many homes, the only practical change The most important thing you can do is

is where the phone plugs in (often into your act when we contact you. If we ask you
broadband hub, or via a simple adaptor). Don’t to book an appointment, please book it —
worry if you don't have broadband, we have a it's there to make your move as smooth as
solution for you as well so you can keep using possible and to check anything you rely on.
your landline just like today. No matter your set If we ask you to get in touch, don't put it

up, we'll guide you through it and you'll get great off - a quick conversation can help prevent
benefits like enhanced scam protection and disruption later.

voicemail for free.

We also understand that some people still rely
on their landline — for peace of mind, for health
and care alarms, or because mobile coverage

isn't ideal. That’'s why we have extra support in

' Stay connected, stay confident, and if you'd like to find out more information
or toregister your additional needs for support through the switchover, head
to: www.bt.com/connected-together

SPRING 2026 u3amatters 91




2

®

VIKIN

2026-2027 Viking Winter
Mediterranean Ocean Journeys
Eight-day voyages from £1,995pp

The timeless beauty of France. The artistic treasures of Spain. The mouthwatering
dishes of Italy. And everywhere, azure seas and warm sunshine. Little wonder the
Mediterranean has, for centuries, attracted visitors to its sparkling shores. With

so many different sights, sounds and tastes, it's a region you can never tire of
exploring. Most people flock to the Mediterranean in the summer months, but a
winter voyage can be much more rewarding. The towns and cities are less crowded,
and you can explore the sites and attractions in a more relaxed manner. Best of

all, the weather offers a welcome respite from the British winter. Accompanied by
expert guides, you can immerse yourself in the treasures of these fabled lands, from
Van Gogh's landscapes, lush forests and stone-hewed castles to tiny fishing villages,
ancient ports and glamorous resorts. Join us as we explore some of the most
captivating lands on Earth, on the most beautiful ships in the world. Start planning
your journey today.

EXCLUSIVE BENEFIT FOR u3a MEMBERS AND FRIENDS:

QUOTE ‘w32 AND RECEIVE A FREE DRINKS PACKAGE,
PLUS £100PP ONBOARD SPEND*

Call to book now on 0800 101 3500 and quote ‘u3a’

*Free drinks package and £100pp onboard spend applies to new bookings only on 2026-2027 winter Mediterranean

THE
ocean journeys. Restrictions apply to drinks package, please ask for details. To book please call Viking call centre and IE”,[}, AZWSARE
quote 'u3a’ to receive a free drinks package and £100pp onboard spend. Prices and availability are correct at the time
of going to print but are subject to change. From prices are per person based on double occupancy and are based on
the lowest stateroom grade available for each category. For full terms and conditions, please visit viking.com.

2026-2027
WINTER MEDITERRANEAN

OCEAN JOURNEYS

Iconic Western Mediterranean
Barcelona to Rome (Civitavecchia)

8 days, 5 guided tours
Departing Nov-Dec 2026; Jan-Mar 2027

Prices from £1,995pp

From price is based on a 27 December 2026 departure date.

Journey to Antiquities
Rome (Civitavecchia) to Athens (Piraeus)

8 days, 5 guided tours
Departing Nov-Dec 2026; Jan-Feb 2027

Prices from £1,995pp

From price is based on a 3 January 2027 departure date.

Ancient Mediterranean Treasures
Istanbul to Athens (Piraeus)

8 days, 6 guided tours
Departing Nov-Dec 2026; Jan & Mar 2027

Prices from £2,045pp

From price is based on a 6 January 2027 departure date.

Greek Odyssey
Roundtrip Athens (Piraeus), Greece

11 days, 8 guided tours
Departing Nov-Dec 2026; Jan-Mar 2027

Prices from £2,995pp

From price is based on a 12 December 2026 departure date.
Some itineraries are also available in the reverse direction.
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